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Research Content Planning
Researqh C(?mpany’s current Plan for and curate social media posts
communications strategies and and merchandise that includes content
practices in comparison with other for the summer months.

industry competitors.

Rebrand

Generate buzz and educate about
company’s rebranding efforts.




Hypothetical Budget

Hill Communications Budgeting

While Hill Communications operates using
semester-long flat fees, our team has created
a potential weekly budget to demonstrate
the amount that you save using Hill Comm
services.

At an hourly rate, the total cost for our
services this semester would be $3,001.00.

Task

Meeting Time

Research

Brainstorming

Writing

Total

Time

17.5
hours

2.75
hours

8.5
hours

5
hours

33.75
hours

Cost/Hour

$90

$75

$90

$90

N/A

Total
Activity
Cost
$1,576.00
$208.00
$767.00

$450.00

$3,001.00




Objective 1: Research

Social Media Audit
Prepared for Densification, Inc.
2/28/2023
Strategy / Purpose
Engagement 1-10:
Strictly informing
Page or Group | (1-4), Inspiring action
Platform (insert Link) _ | (5-6), Engaging (7-10) | _Observed current
Mostly push only; | Highlight products,
also crossposts | highlight STORIES,
auto to Twitter | advertise partnerships, Up to 2 times a day, research shows that more than this
facehookcom/na | 2; Rarelytono whichisabad | success stories, educate people tur brands off; organic is not what it once was though
Facebook interaction practice clent base Ircegular - mix with ads
bttps://snwlinkedi No posts, origin
n b n Up to two times a week, showing what employees are doing, as well
Uinkedin sfication/ posts 208 followers | _employees, and clients Irregular 25 how current projects are going.
hitps:/Jtwittercom,
densifiation?lang=e | 3; low interaction, very | Holiday posts,site | Repost content, more Post, or repost, multipl d
Twitter o few posts visits, 156 followers personable Irregular progress
Tuweets featured on
4;ots of important main page,
hitp://swwdensific|  imformation, not | unavailable video,
Website ation.com/ appealing to the eye | very imformational | Change design of website A

We analyzed Densification Inc.’s
social media presence and found
that if they post 1-2 times more a
week, they would gain much more
attention and awareness of their
brand on all social platforms.



Objective 2: Content Planning

During our client visit and through our research, we were able to gage the type
of content that would be most impactful and appropriate for Densification.
Together, we decided that social media platforms, such as Twitter, LinkedIn, and
Instagram were the best choices for our client.

Social Media Audit
Prepared for Densification, Inc.

2/28/2023
Strategy / Purpose
Engagement 1-10:
Strietly informis
Page or Group | (1-4), Inspiring act
Platform (Insert Link) _ | (5-6), Engaging (7-10) | Observe: Current Current
U t more than this
ebook.com/s arely to peaple turn it once was thoug!
cebook ofpage interaction ppears mostly lore video content; blog posts could be useful
15, ori
wo owing what employee:
\\\\\\\\ osification/ posts lowers | _employees, and clients rrent projects are gois
hitps://ewittercom/
densifica X s, site 3
sssssss lowers personable
ggggggggggggggg
4;lots of important
o:/fwnwwdensiiic|  imformation, not | unavailable video,
wwwwwww ation.com/ Change design of website NA




Objective 3: Rebranding
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from on-site workers to corporate staff

We created various merch mock-ups that could be used by all employees of Densification, Inc




Recommendations

Content Variety C istenc
onsis y

e Different posts for different
platforms

e  Utilize content ideas we provided

e Multimedia content (ex. videos)

e  Continue to post on platforms
e  Utilize LinkedIn as a professional source

Recommendation examples
for specific platforms:

e Instagram: “Meet the cranes” posts that explain each crane, when they may be most useful on
sites, and past jobs they have completed

e LinkedIn: Interviews with employees, their career paths, and their experiences with
Densification, Inc.

e Website: FAQ page with explanatory blurbs and videos




Thank you for a great
fiI‘St semest er!
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