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What worked, what didn’t and other statistics 



November 8  November 10 

Top Posts 



November 8  November 10 

Top Posts 

Impressions: 699 
Reach: 534 
Post engagement: 87 
Profile activity: 16 

Impressions: 619 
Reach: 581 
Post engagement: 108 
Profile activity: 40 



Overall 

● New followers: 26 

● Accounts reached: 1,100 (27.3% from October) 

● Accounts engaged: 244 (47.8% from October) 

● Total followers: 714 

● Total posts: 15 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What worked, what didn’t and other statistics 



Impressions 

1.3K 
Nov. 16 



Top Posts 
November 8  November 16 

Impressions: 239 
Post engagement: 1 Repost, 1 Like 
 

Impressions: 1.8K 
Post engagement:  
 



Overall 

● New followers: 0 

● Total Impressions: 3,641 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What worked, what didn’t and other statistics 



Overall 
● Likes: 11 

● Reposts: 2 

● New followers: 10 

● Total followers: 154 

●  0 replies, mentions or quotes 

 

Still keeping up with interactions on our end but 

not receiving…  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What worked, what didn’t and other statistics 



Impressions 

Impression 

Unique Impression 

315 
Nov. 11 

184 
Nov. 11 

525 
Nov. 17 

354 
Nov. 17 



Nov. 11 

Impressions  Nov. 17 



Nov. 11: 
Clicks: 51 
Reactions: 20 
Comments: 1 

Clicks, reactions and comments 

Nov. 17: 
Clicks: 60 
Reactions: 22 
Comments: 5  

*These are totaled from posts aforementioned from days 

prior, as no content was actually posted on these days 



Overall content engagement 



Overall content engagement 



Overall content engagement 



Followers and Insights 
Gained 19 new followers.  
Total 676 followers. 

● Lower month for engagement versus October 
● Lots of informational/administrative material versus fun things from 

alumni or professors, which seems to do much better. 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What worked, what didn’t and other statistics 



November 2nd 
Podcast Pro 

November 14th 
Rumsey Taylor 

Workshop 

Top Posts 



November 2nd  November 14th 

Top Posts 

Likes: 10 
Views: 386 
Total play time: 29m 24s 
Average watch time: 4.4s 
Watched full video: 0% 
Traffic Source: 93.1% FYP, 5.5% 
Personal profile, <1% search, <1% 
search 
 

Likes: 9 
Views: 245 
Total play time: 12m 10s 
Average watch time: 2.9s 
Watched full video: 1.59% 
Traffic Source: 94.4% FYP, 2.0% 
Personal profile, 2% search, 1.2% 
following 



Overall 
● New followers: 1 

● Profile Views: 23 

●  Shares: 2  

● Likes: 16 

● Comments: 0 

● In November, the most amount of video views were on Nov. 9 

(778) 

● Total posts: 3 



Insights 

● The highest viewed TikTok was Danielle Blyn’s takeover, at 818 views. 
However, it only received 6 likes. 

● The majority of views come from the For You Page (over 90% 
consistently) 

● There needs to be more consistent posting in order to keep views up, 
as already views have dropped to 245 after peaking at 818 

● There was a higher viewer retention on the most recent video than 
(Rumsey Taylor workshop), with 1.59% of people watching the entire 
video as opposed to 0% on both of the other videos posted in 
November. 


