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What worked, what didn’t and other statistics 



October 20th  October 31st 

Top Posts 



October 20th  October 31st 

Top Posts 

Impressions: 685 
Reach: 474 
Post engagement: 50 (48 likes, 2 
comments, 3 shares) 
Profile activity: 54 

Impressions: 487 
Reach: 466 
Post engagement: 75 (72 likes, 1 
comment, 3 shares) 
Profile activity: 6 



Overall 

● New followers: 36 

● Accounts reached: 864 (up 2.3% from September) 

● Accounts engaged: 165 (down 11.3% from September) 

● Total followers: 705 

● Total posts: 13 and 5 stories 



Twitter/X 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What worked, what didn’t and other statistics 



Impressions 

189 
Oct 16 

176 
Oct 23 

223 
Oct 2 

Not sure 
why the bar 
is so low 
when it’s 
the highest 
impressions 



Top Posts 
October 2nd  October 23rd 

Impressions: 223 
Post engagement: 12 
 

Impressions: 176 
Post engagement: 10 
 



Overall 

● New followers: 10 

● Total Impressions: 1,703 



Threads 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What worked, what didn’t and other statistics 



Overall 
● Likes: 1 

○ First post we did since last semester 

● New followers: 5 

● Total followers: 147 

● 0 replies, mentions, quotes or reposts 

 

We are keeping up with a solid amount of 

engagement with other accounts on our end, just 

not receiving it back 



LinkedIn 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What worked, what didn’t and other statistics 



Impressions 
505 
Oct. 3 

Impression 
Unique Impression 

344 
Oct. 24 

152 
Oct. 20 

185 
Oct. 24 

254 
Oct. 20 

309 
Oct. 3 



October 3 

October 24 Impressions 
October 20 



These four posts seemed to drive the most engagement based on the 
dated impression graphs. 

October 3 
Clicks: 35  
Reactions: 23 
Comments: 0 

Other: 7 clicks on Oct. 6, 16 clicks on Oct. 10, 55 clicks on Oct. 23. 

Clicks, reactions and comments 

October 20 
Clicks: 21 
Reactions: 5  
Comments: 1  

October 24 
Clicks: 7 (in total) 
Reactions: 5 (in total) 
Comments: 0 



Overall content engagement 



Overall content engagement 



Followers and Insights 
Gained 24 new followers (+2,300%) 
Total 664 followers. 

● Doing well, growing followers and engagement 
● Posts regarding alumni and MND professors seem to do the best 



TikTok 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What worked, what didn’t and other statistics 



October 26th 
Lake Placid 

November 2nd 
Podcast Pro 

Top Posts 



October 26th  November 2nd 

Top Posts 

Likes: 24 
Views: 726 (Peaked on October 27th) 
Total play time: 34m 23s 
Average watch time: 2.8s 
Watched full video: .41% 
Traffic Source: 96.6% FYP 
 

Likes: 10 
Views: 379 (Peaked on November 3rd) 
Total play time: 28m 20s 
Average watch time: 4.1s 
Watched full video: 0% 
Traffic Source: 96.8% FYP 



Overall 
● New followers: 3 

● 29 Profile Views 

● 8 shares 

● 48 Likes 

● 1 comment 

● In October, the most amount of video views happened on 

October 26 

● Total posts: 4 



Insights 

● On average, there are a lot of views per video (Around 545 views per 
video on our past 4 videos), but not a lot of likes (Around 10 likes per 
video) 

● We have a low viewer retention, most people stop watching within a 
few seconds of the video 

● We don’t have access to follower insights until we reach 100 
followers, so we still do not know the most active times of our 
followers 


