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Megan Perry 

Account Executive 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Account Associate 
Rylee Pohancsek 

Account Associate 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Fall 2023 Goals and Objectives 

Know who our audience is on each 

platform, what content they want 

to see and what content they don’t 

want to see by October 1. 
 

● Helps influence content 

strategy, especially as we 

focus on new accounts on 

TikTok, LinkedIn and Threads. 

Goal 1: Research  Goal 2: TikTok and LinkedIn 
Establish voice and branding on these new 

accounts by creating successful content and 

series that can be continued in future 

semesters. 
 

● Putting MND on more diverse 

platforms, with more diverse content, 

to reach new audiences and be in new 

areas to connect with students and 

alumni. 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Goal 1: Research 

● More TikTok videos 

● Takeovers/spotlights 1-2 time a month max? 

● Continue upcoming events 

● Start job opportunities - LinkedIn only 

● Student/alum achievements 

○ Alum where are they now series? 

● Post on Threads (same content as Twitter/X) 

From the Survey 



Goal 2: TikTok and LinkedIn 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Recommendations for Future Account Team 
1. Increase TikTok posts. 

a. 100 followers = access to follower insights. 

2. Continue monthly social media data reports. 

a. Helps inspire the most effective content. 

3. Increase Threads engagement through more posts and cross-promotion. 

a. October monthly report showed lack of engagement on this platform specifically. 

4. Prioritize alumni content. 

a. Seems to do well and was asked for in survey.  



Thank you! 

Questions? 


